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Today’s Goals

1. Understand the “Environmental” 
Frame and Practice Messaging

2. Understand the Importance of 
Storytelling

3. Spread Lessons Learned about 
“Getting the Message Out”

4. Outline What You What in 
Communications Training



Why is Framing Important?



What does this picture trigger?



People who are 
overweight don’t 
know how to make 
the right choices….



Overweight and Obesity, by Age: 
United States, 1960-2004







Are we communicating with an 
environmental frame?

• What assumptions does our 
language trigger?

• What pictures are we bringing to 
mind?

• Do they lead to support for our 
policy and reinforce our values? 



Example……MakingHealthEasier.Org



ENV 
TRIGGER VALUE POLICY

DESIRED FRAME



Values



Exercise #1

• Read “The Problem with Obesity”

• Discuss at Your Table 

• Work in groups of 2 – 3 to complete the 
“Message Development” worksheet 



“Facts don’t have 
the power to 
change 
someone’s story. 
Your goal is to 
introduce a new 
story that will let 
your facts in.”

Annette Simmons 

The Importance of Storytelling



Key Elements of a Good Story

Setting

Protagonist/Hero

Challenges

Dialogue

Emotions

Learning/Resolution





Who are your Heros and 
Heroines?

What are their Stories?

Exercise #2



Why communications?  Why now? 
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Proposed Communications Activities

Planning 

Traditional Media

Social Media 

In-Person Communications 



How are YOU communicating 
with HEAL Zone residents? 

What communications topics 
would you like training and 

support for?  




